
 
Marketing Basics 
 
Marketing Defined 
 
What is marketing really? 
 
Marketing is an organizational function and a set of processes for creating, 
communicating and delivering value to customers and for managing customer 
relationships in ways that benefit the organization and its stakeholders. (American 
Marketing Association) 
 
Another Way to Define Marketing - To make a communication about a product, service 
or idea/message, a purpose of which is to encourage recipients of the communication to 
purchase or use the product or service. 
____________________________________________________________________ 
 
Marketing Strategy 
A first step in finding success in business is having a realistic view of the marketplace. 
 
In business, there are some variables that are beyond your control, including: changing 
technology, consumer trends, and economic factors. 
 
But in marketing you control certain things through your marketing mix, also known as 
the 4 P’s: 
 
• Product: The actual goods or services or even ideas and how it ties into the 

consumer’s needs and wants.  THINK: What makes your product or service unique, 
what are its benefits and positive points?  How does your product stick out 
positively? 

 
• Price:  The cost of a product (which may include discounts or what can be 

exchanged for the product or services, e.g. time, energy, psychology or attention).  
Determine how much profit you want and what type of “reputation” you want your 
product or service to have.  Think shoes from Payless Shoe Source vs. 
Nordstrom—each has an audience.  THINK: How much will they pay and why? 

 
• Promotion: This involves advertising, sales methods, publicity, direct selling, 

branding, even coupons, etc.  THINK: How will customers find out about the product 
and/or service? 

 
• Placement: The distribution of the product to the customer (such as how it is 

packaged; sold; or the channel it is sold, which includes retail and online; 
demographic group; and geographic location).  THINK: Who will by from this 
venture and why? 



 
• The 5th P—People:  This is who is representing the project, who handles customer 

service (and how) or who your customer is.   
____________________________________________________________________ 
 
More About Strategic Marketing 
 
Strategically marketing a product is a continuous process where it’s important to 
understand: 

• A company’s mission and objectives (such as revenue, increasing market share, 
greater distribution, sales growth, consumer opinion of product/reputation, even 
spreading a message) 

• The competitive environment (is the market flooded, are there price constraints, 
barriers to entering the market) 

• Company purpose – through a S.W.O.T. Analysis (strengths, weaknesses, 
opportunities, threats) 

• How you can evaluate results and success (is it a certain level of profits, 
attendees, items sold, customers, etc) and make sure the plan is specific, 
measurable (with numbers) and realistic (For example, increase net profits by 5% 
in one year) 

Case Example:  Think of how Geico’s marketing efforts have contributed to revenue 
growth and continued brand awareness (think Gecko, Caveman, etc.)  
 

Remember, always step into the consumer’s shoes 
 and ask: what’s in it for them? 

 


